
Practical Considerations for Social Science Research 

in Natural Resource Management 

1. Review the practical considerations for research.

2. Respond to the 5 questions.

3. Share your takeaway on the Self-Study form.

Practical Considerations for Social Science Research in Natural 
Resource Management 
The key to successfully collecting and applying social science information begins with a set of 
big picture considerations. This document walks you through those considerations, including 
identifying objectives (the WHY and the WHAT), target audience (the WHO), and the methods 
and application of results (the HOW). These questions are best answered with the team that is 
both conducting and utilizing the information. 

PLEASE NOTE: Collecting information from both internal and external audiences requires unique 
approvals. Please check with your agency.  

For the U.S. Fish and Wildlife Service, surveys conducted internally are subject to Service 
Manual Chapter 119 FW 1: Approving and Completing Surveys. Surveys of nonfederal audiences 
are subject to Office of Management & Budget (OMB) as per the Paperwork Reduction Act 
(more information can be found on the FWS Information Collection Clearance Program 
SharePoint site). 

https://airtable.com/appTPc5F0gCJ8w87b/shr4tW748ivzdmSiT


1. Why do you want to conduct social science research? 

 

 

 

 

a. What decision or action will the social science information inform? 

 

 

 

 

b. How will the information be used/incorporated in the decision(s) or action(s)? 

 

 

 

 

c. Who will make the decision(s)? 

 

 

 

 

TIPS: 

• By focusing on the decision to be made - the intended use of the information derived 
from a study—you ensure the data collected will be useful. 

• If you are not the decision maker but have responsibility for the study, do not assume 
you know what the decision makers want. Inquire beforehand. 

• Identify who has a stake in the study and the application of results. 

 

  



2. What information do you need and from whom? 

 

 

 

 

 

a. What information is essential? From whom do you need this information? 

 

 

 

 

 

b. What information is nice to know? From whom do you need this information? 

 

 

 

 

 

3. How will this information be used and/or integrated into the decision process? 
Specifically, what management actions would be influenced by the information collected? 

 

 

 

 

 

 

TIP: Consider the three to five big-picture questions you are hoping to answer that will inform 
the management decisions or actions of interest.  



4. What are the pertinent deadlines? 

 

 

 

 

 

 

 

 

TIPS: 

• It takes time to develop a valid and reliable instrument. 
• Sample selection and field seasons will affect timeframe. 
• Factor in ample time to meet OMB requirements for federally sponsored information 

collections. 
 
 
 

5. Will there be follow-up research needed? Is this a one-time study or do you foresee a 
need for follow-up studies to monitor change or evaluate outcomes? 

 

 

 

 

 

 

 

 

TIP: Consider a phased approach when it makes sense and is feasible. 
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